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CORPORATE RESPONSIBILITY

A wider role for in—house' lawy

BUSINESS LIFE THE PROFESSIONS

CI'S

General counsel are increasingly important in determining their compames social and environmental policies, says Sarah Murray

& an in-house legal
adviser, Roberta
Bchuhaltar Karp

d to feel she

had to justify her presence
al corporate social responsi-
bility meetings to  her
colleagues. "1 would say: ‘I'm
nnt wearing my legal hat

now - [ just have a broader
role within the company,’*"
says the vice-president of
corporate affairs and general
counsel at Liz Claiborne, the
clothing company. “T haven't
had to do that for several

As  corporate liability
expands to include issues
from breaches of labour
practice codes in developing
countries to concerns over
obesity in the west, senior
lawyers are regular partici-
pants in meetings to discuss

“Companies have their in-
house lawyers with them at
the table as part of the
team,"” says Phillip Rudolph,
partner in the corporate

thevaluatheyarepemaiwd

example In 1998, Mark
Kasky, a labour rights activ-
ist, sued the sports equip-
ment company under Cali-

laws, charging that public
statements defending its

| 1abour practices constituted

false advertising, a
upheld by the Cailh:ﬁ-nia

- Supreme Court in 2002.

While many feared the
case would discourage corpo-

-.’r.-.lmum than the company

delivered when it was talk-
ing about these issues in the
1990s - which was when it
was sued,” says Mr Schrage.
Jim Carter, Nike's vice-
and general coun-

president
 sel, believes the key has
been

unjnaﬂnsat all. ]
“A n.atu.ra.l Lawrer’s

FRICTENE R 3N







